USDA, NASS, Indiana Field Office

FARM MARKETINGS

FARM MARKETING OF FIELD CROPS
PERCENT OF OPEN MARKET FARM SALES, BY MARKETING YEAR MONTHS
INDIANA, 1998-2004 CROPS

Year Sep Oct Nov Dec Jan Feb Mar Apr May Jun Jul Aug
Corn
1998-99 7 16 10 6 15 10 8 5 4 5 6 8
1999-00 10 20 6 7 17 10 9 3 3 4 5 6
2000-01 14 15 8 6 17 6 7 5 5 5 8 4
2001-02 7 13 23 7 12 8 4 5 4 5 6 6
2002-03 8 19 13 7 13 7 7 6 4 4 5 7
2003-04 5 16 12 7 17 8 8 6 3 6 7 5
Soybeans

1998-99 13 27 5 5 11 8 6 4 4 5 6 6
1999-00 17 22 3 7 12 7 7 3 4 5 8 5
2000-01 14 28 6 5 14 7 6 5 6 3 4 2
2001-02 9 30 13 6 12 6 7 5 2 3 4 3
2002-03 8 35 7 7 12 7 4 5 4 3 4 4
2003-04 11 32 4 4 16 7 6 4 4 4 5 3

Year Jun Jul Aug Sep Oct Nov Dec Jan Feb Mar Apr May

Wheat

1998-99 29 29 14 10 1 1 2 3 2 2 3 4
1999-00 26 47 9 1 5 2 4 3 1 1 1
2000-01 16 51 10 5 1 4 1 4 2 3 1 2
2001-02 30 46 14 4 3 1 1 1
2002-03 12 56 14 3 1 3 4 2 2 2 1
2003-04 17 56 11 3 2 4 2 2 1 2

Year Nov Dec Jan Feb Mar Apr May Jun Jul Aug Sep Oct

Tobacco

1998-99 14 42 35 9
1999-00 8 40 38 13 1
2000-01 41 22 32 5
2001-02 43 29 24 4
2002-03 37 19 31 12 1
2003-04 34 32 27 7
2004-05 38 28 24 10




